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ob Rush isn't a chef—but he could be. At least you get the

R impression he could whip up a tasty entrée or two, given the
metaphors he uses to describe what he believes to be the corner-
stone of service excellence. o

"l just recognized there were a number of ingredients that, when’ﬂ
stired, create a great recipe,” says Rush, explaining the attentiog
grabbing title of a presentation he recently shared with attef
of the NGCOA's Multi-Course Owners Retreat: “The Seei

of Customer Experience Management.”
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